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Situation Analysis and Development Strategy of Chinas Automotive Parts Industry
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Tsinghua University Automotive Strategy Research Institute Beijing 100084 China)

Abstract: This paper points out that only domestic parts enterprises can truly represent the strength of the Chinese parts in—
dustry. Therefore the country must nurture a complete supply chain to support the strategic goal of building automotive
powerful nation. The industry should strengthen the construction of standard system with Chinese characteristics and facili-
tate cross — border practical cooperation across the enterprise. Enterprises should grasp the history of “Made in China
2025" implement the comprehensive transformation and upgrading build up solid foundation and constantly improve the
competitiveness.
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